a2 United States Patent

Davis et al.

US006269361B1

US 6,269,361 B1
Jul. 31, 2001

(10) Patent No.:
5) Date of Patent:

(549) SYSTEM AND METHOD FOR INFLUENCING
A POSITION ON A SEARCH RESULT LIST
GENERATED BY A COMPUTER NETWORK
SEARCH ENGINE

(75) Inventors: Darren J. Davis, Rowland Heights;
Matthew Derer, Sierra Madre; Johann
Garcia, Chino Hills; Larry Greco,
Glendale; Tod E. Kurt, Pasadena;
Thomas Kwong, Temple City;
Jonathan C. Lee, Culver City; Ka Luk
Lee, San Gabriel; Preston Pfarner;
Steve SKovran, both of Pasadena, all of
CA (US)

(73) Assignee: GoTo.com, Pasadena, CA (US)

(*) Notice:  Subject to any disclaimer, the term of this

patent is extended or adjusted under 35
U.S.C. 154(b) by 0 days.

(21) Appl. No.: 09/322,677

(22) Filed:  May 28, 1999
(51) Int. CL7 oo GOGF 17/30
(52) 07/3; 707/2; 707/4; 707/5

(58) Field of Search ... 707/2-5, 10, 501,
706/12; 709/219, 202, 705/1, 14, 10, 37,
26-29; GO6F 17/60

(56) References Cited
U.S. PATENT DOCUMENTS

5,659,732
5,704,560 *

8/1997 KirsCh ...cceceevevevveverrennrrnvenens 395/605
1/1998 Del Monte .

(List continued on next page.)
FOREIGN PATENT DOCUMENTS
11316764A * 11/1999 (IP) oo GO6F/17/30
(List continued on next page.)
OTHER PUBLICATIONS

Rich, “New search engine allows sites to pay their way to
top”, MediaWeek, vol. 8, issue 8, p. 28, Feb. 1998.*

(List continued on next page.)

Primary Examiner—Vincent Millin

Assistant Examiner—Cuong H. Nguyen

(74) Attorney, Agent, or Firm—Brinks Hofer Gilson &
Lione

G7) ABSTRACT

A system and method for enabling information providers
using a computer network such as the Internet to influence
a position for a search listing within a search result list
generated by an Internet search engine. The system and
method of the present invention provides a database having
accounts for the network information providers. Each
account contains contact and billing information for a net-
work information provider. In addition, each account con-
tains at least one search listing having at least three com-
ponents: a description, a search term comprising one or more
keywords, and a bid amount. The network information
provider may add, delete, or modify a search listing after
logging into his or her account via an authentication process.
The network information provider influences a position for
a search listing in the provider’s account by first selecting a
search term relevant to the content of the web site or other
information source to be listed. The network information
provider enters the search term and the description into a
search listing. The network information provider influences
the position for a search listing through a continuous online
competitive bidding process. The bidding process occurs
when the network information provider enters a new bid
amount, which is preferably a money amount, for a search
listing. The system and method of the present invention then
compares this bid amount with all other bid amounts for the
same search term, and generates a rank value for all search
listings having that search term. The rank value generated by
the bidding process determines where the network informa-
tion providers listing will appear on the search results list
page that is generated in response to a query of the search
term by a searcher located at a client computer on the
computer network. A higher bid by a network information
provider will result in a higher rank value and a more
advantageous placement.

67 Claims, 9 Drawing Sheets
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